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ASCE OUTSTANDING SECTION & BRANCH 
ENGAGEMENT AND COMMUNICATION AWARD
2026 EVALUATION CRITERIA

Very Large Sections and Branches:	>2,000
Large Sections and Branches:	1,001-2,000
Medium Sections and Branches:	501-1,000
Small Sections and Branches:	251-500
Very Small Sections and Branches:	≤251


  SECTION A – Social Media:
	
	Criteria
	Possible Points
	Points Received

	1. 
	Frequency & Consistency of Posting 
· Consistent posting schedule
· Minimum monthly activity
· Use of platform‑appropriate content formats (images, videos, carousels, stories)
	0-10 pts
	

	2. 
	Quality & Relevance of Content
· Posts highlight events, achievements, opportunities, and ASCE initiatives
· Clear messaging, professional tone, and visual quality
· Content relevant to a broad cross‑section of members
	0-8 pts
	

	3. 
	Engagement Metrics
· Likes, comments, reposts/shares
· Growth in followers
· Interaction with member posts
· Use of analytics (if provided)
	0-7 pts
	

	4. 
	Platform Diversity & Strategy
· Which platforms are used and why
· Cross‑promotion between platforms
· Use of hashtags, tagging, and campaigns
	0-5 pts
	

	Total:
	
	30 maximum pts
	




  SECTION B – Website:
	5. 
	Current & Relevant Information
· Content updated within the past 6 months
· Accurate officer listings, committees, and contact information
· Up‑to‑date event calendar
	0-10 pts
	

	6. 
	Navigation & User Experience
· Intuitive layout and consistent structure
· Logical organization of pages
· Mobile-friendly design
	0-6 pts
	

	7. 
	Branding & Visual Quality
· Proper use of ASCE branding
· Clean, appealing design
· Consistent formatting, fonts, and image sizing
	0-5 pts
	

	8. 
	Member-Focused Content
· Local news, recognition, awards, scholarships
· Career opportunities
· Links to student chapters, YMF, institutes, committees
· Cross-promotional aspects
	0-6 pts
	

	9. 
	Accessibility & Reliability
· Website uptime
· Readability and accessibility features
· No broken links
	0-3 pts
	

	Total:
	
	30 maximum pts
	




SECTION C – Newsletters:
	10. 
	Frequency 
· Monthly or near‑monthly cadence
· Predictable distribution schedule
	0-10 pts
	

	11. 
	Content Quality & Relevance
· Coverage of events, announcements, opportunities, and ASCE initiatives
· Clear writing and professional presentation
· Inclusion of photos, graphics, or member highlights
	0-7 pts
	

	12. 
	Design & Readability
· Clean layout
· Logical structure
· Consistent formatting and branding
	0-5 pts
	

	13. 
	Member Value
· Calls to action
· Links to registration pages, website, or social media
· Useful information for students, younger members, and professionals
	0-3 pts
	

	Total:
	
	25 maximum pts
	




SECTION D – Emails (Informz/Thrive):
	14. 
	Frequency & Timeliness
· Regular communication cadence
· Timely announcements for events, deadlines, and opportunities
	0-5 pts
	

	15. 
	Strategy & Targeting
· Use of segmentation (students, YMF, committees, etc.)
· Clear purpose for each email
· Avoiding over‑emailing
	0-4 pts
	

	16. 
	Quality of Messaging
· Clear subject lines
· Concise, actionable content
· Effective use of graphics or links
	0-3 pts
	

	17. 
	Performance Metrics
· Open rates
· Click‑through rates
· Demonstrated improvement or consistency
	0-3 pts
	

	Total:
	
	15 maximum pts
	





	Section
	Category
	Maximum Pts
	Points Received

	A
	Social media
	30
	

	B
	Website
	30
	

	C
	Newsletters
	25
	

	D
	Emails
	25
	

	
	Percentage managed by volunteers vs paid staff
	15
	

	Total:
	
	115 maximum pts
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